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Organizers

FEERESHOERAAT

China International Exhibition Center Group

ZEEREEEAR
GL events SA

RIPER

Co-organizers

FEAE (ItR ) EffEEERAE
CIEC Union (Beijing) International Exhibition Co., Ltd.
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ERSCEGEATET209FER. £2 78+ E (It ) EFEREAETERBREMREINS ( CHINA
WALLPAPER ) 3B4HEItRE#ITE.

CHINA WALLPAPER 2019t mHhEERRES T OFIELIONEE , BrEmiizE135FSK |, 20008K IS E,
SMABBE L EFEINT 10% , iXF 796,689 A ( 20184 : 87,021A ) . BN MARTEREFEIEHN26 N ETHIBXKE
T8N EPRRMEER, Fa60%ISME UREINSKEFEAEERR |, BIE32%HA T EHHEEUNEBIEER.

CHINA WALLPAPER 2019 (AR EHLT
ERSE , LERFAR, SELIFAEHR
SHREHEE. 8. BhS. ROE
1, ’E’rl?c%m@ BHER, RERaEE
=K, {MEEAE’J"“E‘“Q?SU” B
BANTUES , ARSERIMIAE R
B, #eEel . @SR E R,
Ztit. EI]‘r'WCE’J%E%M SEERR ,
ITE— TR, RIERASHEN
EEDFB&SFAGE’X%BTﬁ%}J?iﬂE SR
MBREE - X2, HHE. K=K BT
FER. BR. REE, K=, WOph, He3g
5. 8Kk, TSI, BER. MAiE.
BXFIRSS. BUENSES:. =B, XA,
MB=F1600RFKERK. &M, B, K
ERERE

A GREAT SHOW OF GATHERING GLOBAL HOME
DECORATION INDUSTRY

The first exhibition in 2019, The 27th China (Beijing) International Wallpapers / Wallcloths Curtain & Home
Decorations Exhibition (CHINA WALLPAPER) organized by the joint venture of GL events was successfully
closed in Beijing on March 4.

CHINA WALLPAPER 2019 covered 10 exhibition halls of China International Expo Center in Beijing, with
exhibition area of up to 130 thousand square meters and attracting more than 2,000 enterprises (exhibitors
and brands) . The number of visitors increased by 10% compared with the last year and reached 96,689
persons (2018: 87021 persons). Professional visitors were from 26 provinces, cities and regions within the
territory of China and 78 international purchasing groups (buyer groups) . Almost 60% of the visitors
aimed for purchasing and seeking goods sources and almost 32% of them knew about market information
and established business relations.

Guided by whole house furnishing and themed by transformation and upgrading, reform and innovation,
CHINA WALLPAPER 2019 covered wallpaper, wall cloth, curtain and fabrics, home textile and fabrics,
decorative articles and lace, window decorative and sunshade and leather bag etc. Supported by the
platform gathering effects, it offers a wide range of industrial information, and offers abundant, diverse and
fashionable house furnishing materials and partnering resources for domestic and overseas excellent
designers, soft decoration and designers and build an interactive opening platform and software decoration
spot for industrial elites and yielding the advantages of complementation. Famous participating brands
include: ARTSKY, YAKINO, MESU, NOCKYBROTHERS, M-REAL, UNIWAL, MILAN, AMAZON, Hualaimei,
GLAMOR, 7TELI, BAILIMEIJIA, Litong, Liangxianglingxiu, Charisma, GRAHAM& BROWN, RUBY,
OULUOLAN and more than 1600 wall paper, wall cloth, curtain, leather and auxiliary material enterprises.
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TRADE VISITOR SUMMARY

65,184 (iREERIMITIRR , £2i196,689 Ax
65,184 trade visitors home and aboard, 96,689 visits total

201953H1H, A / Friday, March 1st, 2019 31,633 A / Persons

201983821, A7~ / Saturday, March 2nd, 2019 22,231 A / Persons

2019%3H83H, BH / Sunday, March 3rd, 2019 9,894 A / Persons

201953848, @— / Monday, March 4th , 2019 1,426 A / Persons

=2t / Total 65,184 A / Persons
TRAR e S5

Visitors geographic resources

Hfth / Others
5%

#erhih[X / Middle China
16%

1t5 / Beijing
19%

FEFEILHEX / Northwest China
3%

ThEFERHEX / Southwest China ‘

2%

FEZRILEX / Northeast China
9%

#4E#hX / North China
23%

X / East China
23%

RESUMAMIRSHEERETFEIME (SIFEILESH ) . EHRBK. LIk
iR, SRS 81%.

Most trade visitors come from North China (including Beijing local
visitors), East China and Middle China, amounted 81 % of total.
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Company category of trade visitors

24475, {CIERS Distributors or agents

ENEIMTFE2. ) Construction decoration...

Etihig. E48m Building material markets
#IERS . &R Manufacturer

#NIRIT/A T Construction design companies
Efth Others

BHEF=FF &~ E] Real Estate Developer

HHOR Importer/exporter

FESMERN

Purpose of visiting

7.81%  0.63%
N\

28.13%

32.81%

40.94%
20.63%
18.75%
8.44%
5.63%
4.06%
0.94%

0.63%

m R, 175, KR
For purchase purpose
= TRRETIAER
Get market information
eV
Establish business connections
EETXSRE
Evaluate the exhibition for exhibiting decision

Hith
Others

"BURIERR" R “THHIFER" BXRESHSMER

“Establish business connections” and “Get market information” are the

most achieved purpose of visiting
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Target exhibits of visiting (multiple choices)

60.31%

BELRAL S / Wallpaper
&% / Curtain 48.75%

Rk / Wallcloth 47.81%

A KEBIME / Home Decoration 47.81%

HrrERR R / Productive and indirect material 20.63%

477185 / Manufacturing equipment 5.00%

sty | 125%

SMPBEIRRREESEPEER. 56, FNURREREIR.

The target exhibits of visiting focus on
Wallpapers;

Wallcloths;

Curtain;

Home decoration products.
57.81%

34.06%

KGR EIAE

L . . L3 8.13%
Role in purchase decision making

BEEREN/ BEREMUR/ 75/ No

%E'ﬁm;ﬂ Decisive Consultative
EXHIBITORS SUMMARY

1,060 neEiw
77% sREFREAEE (L. iIH. I'F); 11% SREREEL (b5, T2, i7it)
120,000 £5KREER , 10 MRIE (SIE20EINEIE)

1,060 exhibitors

77% exhibitors from East China ( Zhejiang/Jiangsu/Guangdong )
11% exhibitors from North China (Beijing /Tianjin/Hebei)
120,000 mZ2 exhibition space, 10 halls total (incl. 2 outside tent)



SRR
Exhibitors geographic resources

FEFEI X / Northwest China #erhit[X / Middle China
4% ] 3%

FEZRILEX / Northeast
China

3%
HAbbX / North China
1%

SDHmPHEX / Jiangsu-
Zhejiang- Shanghai Area
69%

Hth#eZR#MBX / Other East China
8%

SREBEmMER
Exhibitors category

56.69%

=LA AR / Wallpaper

&% / Curtain 24.84%
#&#pRL&s / Wallcloth 28.03%
W&, KB / Home Decoration 28.66%
HFEIRRI RS} / Productive and indirect material 7.01%
4£7718%% / Manufacturing equipment 3.82%
Hith 5.73%

[RIAREEN
CONCURRENT EVENT

EBSU7EEEEDT (2018 EHREEMITIAEE) (LUTER (BRB) ) ks | REIINTY FEEERTL
[ERALAR I T RS A BESHTION |, 183 |hPEREEATIENKERENARE. FEEDT "2019FE4KiEm
REES" | T KIRE (2018&4HmMNREURIRS) . (2009-201 854K TV 10EEEES) | AEURHERAE.
A HERE. REREERM. AHCFHRE. BRKERE. SRENESMAIIA,

During the exhibition, the release conference for Whitepaper for Wallpaper and Wall cloth of China 2018
(hereinafter referred to as the Whitepaper) was held to analyze any industrial problems of the wallpaper
and wall clothe industry and forecast the development trend in the future and guide the wallpaper and wall
cloth industry of China for developing stably and on a long-term basis. Meanwhile, the "Annual Conference
for Wallpaper and Wall Cloth Development 2019" was convoked. Industrial figures explained the Report
on Dealers' Franchising Data 2018 and Ten-Year Yearbook for Wallpaper and Wall Cloth from 2009 to
2018 and awarded prizes to the top 10 wallpaper brands, top 10 wall cloth brands, distributors'
recommended brands, excellent and innovation brands, high-growth brands and prime suppliers.



